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Getting to Know WUSATA



MISSION & VISION
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THE WUSATA BLUEPRINT 

EXPORT READINESS

Key Market(s)

GLOBAL CONNECT FUNDMATCH



FUNDMATCH



50% cost reimbursement

57 : 1

First Year Applicant's

$25,000

$50,000

After the First Year

$300,000

*Minimum allocation of $2,500
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•

⚬

•

•

⚬ 50% U.S. grown

⚬

⚬

⚬ product of the 

USA (international markets only)

Eligibility



U.S. ORIGIN 
STATEMENT



International 
Expenses

• Advertising

• Website Production

• Freight/Shipping

• Giveaways

• In-Store Demo’s

• In-store Display

• International Trade 

Seminars

• International Trade 

Shows

• Outbound Trade Missions

• International Travel

• Virtual Promo Events

• Label/Packaging 

Modifications

• Printed Sales Materials

• Translation

• Uniforms

• Wages for Temp Labor
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REIMBURSABLE 

EXPENSES



Compile 

Required 

Documentation

Requests 

Additional 

Docs if 

Needed

FundMatch 

Consultation

The 
FundMatch 
Process



•

2025



SUCCES S 

STORY

Wine Group Expands Global Reach with New Products 
and Markets: A Testament to Strategic Growth and 
WUSATA Support

Crimson Wine Group had a successful year expanding 
its international marketing in 2023. They introduced 14 
new products and entered two new markets. 
WUSATA’s FundMatch program helped them generate 
new trade leads at international shows. Abigail Smyth 
represented the company at ProWein Dusseldorf in 
Germany, where she connected with importers from 
Brazil and Japan, leading to wine exports from Pacific 
Northwest wineries.



SUCCES S 

STORY

Sustainable Winery makes Norway their Largest Export 
Market

The FundMatch Program halved Emeritus Vineyards 
tradeshow costs to Norway, making their return on 
investment 8:1. The sales they made in Norway 
expanded a part-time role to full-time to support 
international activities and manage WUSATA programs. 
Mari Jones, President of Emeritus Vineyards, highlights 
the program's crucial role in their international 
success.

Sebastopol, California



SUCCES S 

STORY

Winery returns to Singapore Market Thanks to WUSATA 
Trade Mission

PacRim Wines & Spirits focuses on bringing U.S. crafted 
wine and spirits to Asian markets. Despite travel 
restrictions, they had productive sessions during Virtual 
Buyer Meetings with buyers in the ASEAN reason, 
coordinated by WUSATA's Global Connect program. As a 
result, PacRim re-opened the Singapore market with 
placements for two Napa wine labels. The initial order 
from a high-quality retail chain is valued at $20,000, 
a notable achievement in Singapore's competitive wine 
market.



READ THE FUNDMATCH 

GUIDE

MEET WITH 

FUNDMATCH CONSULT 

REVIEW EXAMPLE 

CLAIMS & TUTORIALS

TIPS FOR 
SUCCESS



Maximize Your 
Benefits

Free Easy Confidential

Head to www.wusata.org 

and click sign up

Sign Up Today!



mailto:chloe@wusata.org
mailto:Hayden@wusata.org
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