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TRADE INTEREST IN SUSTAINABLE WINE

SUSTAINABILITY
IS A FACTOR IN CHOOSING
WINE

82%

Indicate sustainable
practices are
frequently or

occasionally a factor

when choosing a wine
to market or sell

SUSTAINABILITY
CAN SERVE AS A
TIE-BREAKER

71%

would purchase
a sustainably
produced wine
over one that is not

SUSTAINABILITY
IS A USEFUL SELLING
FEATURE

68%

Sustainable production
is a useful selling
feature or attribute
for a wine

*2021 and 2019 Trade Survey, Full Glass Research %
66 Wil inions




Heidi Scheid
Scheid Family

/
FOSSIL-FREE FARMING
Niki Wente '
Wente Vin@yards

RESTORING, B,[ODI\‘{EIRT >
Aaron Lange. ! ;
Langé Twiflsd

Warren, Jod‘y. "Rya'n\%
Y Bogle Family Vindey;#ds =

\'/, CALIFORNIA

- WINES






SUSTAIN ABILITY MEDIA TOUR

* Annual global program covering all
aspects of sustainable winegrowing
* In 2024, 12 writers from 10 countries

 Australia, Canada, Denmark, Japan,
Netherlands, Norway, Poland South Korea,
Sweden, UK

* 5 days | 11 regions | 20 wineries

* Tied in with US Sustainable
Winegrowing Summit

Wines On A Mission Media Tour Highlight
Reel 2024
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CALIFORNIA WINES

AMPLIFYING OUR VOICE BEYOND SOCIAL

D3  MENU v — PLAY TIMETABLE PROGRAM DJ VOICE NEWS .
A <o B S4bF-TN xR o BRIDS a2

Alaune Radios Balados Rechercher Mon OHdio
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VINGARDENE RACINES 0G AU BON
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ShinTuesday
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) ‘5..:.. NEWS v WEATHER TRAFFIC SHOWS v MORNINGLIVE SCHEDULE From sunshine in a bottle to BUENA MESA
CALIFORNIA IS ON A MISSIONTO )7, . T . . 73
PRODUCE THE WORLD'S FINEST 1 iy 5 sustainability, California Wines gets
FULLY SUSTAINABLE WINES ' " . real

Un vino por el planeta

0 MIN 30 SEG
Grupo REFORMA
Cd. de México

00

Certificaciones sustentables, organicas, biodindmicas y regenerativas sometidas a
constantes evaluaciones avalan los esfuerzos y el compromiso de la industria vitivinicola de
California.

ALy, omstoner warces

Super wine Gil have us a sensory lesson on four Calffornian wines
Want to taste the wines of California?
In May there is an event called 'EUREKA": A California Wine Discovery. Tickets are now on
sale for an incredible walk-around wine tasting event featuring 100 California wineries and
P more than 400 wines!
adet hela taoet It p
thela lagetligeer Kalifornie
s nien The event takes place at the Beanfield Centre, Exhibition Place (NEW LOCATION) on
e “(-“-d‘,[ giillx-r ]nl“)arh 1 Monday, May 8 from 7:00-9:30pm. Tickets are $133.50 (includes all wine tastings and
i f o )
f } smallbites). Visi to buy tickets
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GLOBAL SOCIAL MEDIA CAMPAIGN

e Active in markets around the world

¢ AUS tra |ia / Ca na da / E u rope, H Ong Kon g, Tv}vx-anks forj(li/ilningus'ron our California
. “Wines on a Mission Tour’ 2024
Japan, Mexico, South Korea, UAE, UK

* Show the world sustainable winegrowing
& winemaking in CA

5 days, 20 wineries, 100+ wines!

* Feature the people & the places
* Consistent messaging & images

 Build a global conversation
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LET’S COLLABORATE

* Visual Assets: Canto Szl ® ®
* Brand Messaging Documents i 2
‘\\ "_-‘{.f'_.\ %
« Sustainable Fam Trips (host _
on fam trips) CALIFORNIA
WINES

e California Wine Month
« Capstone

e Social Media:

 #CaliforniaWines
« #CapstoneCalifornia
e #WinesOnAMission

Event Photography CAPSTONE Assets

cApstone

CALIFORNIA
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BIG YEAR AHEAD...

V/

Capstone Educators Immersion Tour

* January 2025

Wines on a Mission Global Media Tour
* Spring 2025

Global Buyers Marketplace

* November 2025
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