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MARKET DATA 
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MARKET DYNAMICS
• Impact war on wine biz in Ukraine and EU

• Overall price levels up strongly (energy, groceries)

• Low penetration in retail means modest market share and low consumer awareness

• Trade awareness, knowledge and interest growing

• California - from expensive new world choice to high quality old-world alternative

• Good selection California in growing on-line business (Sweden liberalization)

• On-premise rebounded, penetration CA improving 

• European warehousing

• California’s sustainable efforts

E X P O R T  P R O G R A M  A N N U A L  M E E T I N G 0 7 . 2 0 . 2 3
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P A U L  M O L L E M A N  &  M A R C O  T I G G E L M A N J U L .  2 0 ,  2 0 2 3

“California vintners work on solutions, 
sustainably and in accordance with
nature; all my trade contacts are 
impressed with what is being done in 
California”.
Meininger Publishing

Tasting ABC California Sept 12!
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STRATEGIC PRIORITIES

Export Goal Europe 2030: 
25% of global $2.5 bn goal is $600+ mio

1. Increase importer base carrying CA wines and 

# wineries available

2. Increase trade knowledge and interest

3. Increase CA listings in on-premise

4. Venture into emerging markets, carefully

E X P O R T  P R O G R A M  A N N U A L  M E E T I N G 0 7 . 2 0 . 2 3
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PROGRAM PLANS 2023-2024
Key Programs 

1. Trade shows: Prowein + Vinexpo

2. Global Buyers Marketplace 

3. Capstone Education

4. CaliforniaLive tastings

5. SommSessions

6. California Wine Weeks on-trade promotion

E X P O R T  P R O G R A M  A N N U A L  M E E T I N G 0 7 . 2 0 . 2 3
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Vinexpo Feb 12-14, 
2024

P A U L  M O L L E M A N  &  M A R C O  T I G G E L M A N J U L .  2 0 ,  2 0 2 3

2023: 20 new importers, $2+ million sales

2024: 25 exhibitors, seminars, sommelier event (?) 

2023: 125 new importers, $10+ million sales

2024: Extra space, tasting bar, sustainable self-pour, 
Meininger Conference, VDP Tasting

Prowein Mar 10-12, 
2024
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Global Buyers Market 
2023

J U L .  2 0 ,  2 0 2 3P A U L  M O L L E M A N  &  M A R C O  T I G G E L M A N

2022: 16 importers, 30+ new brands introduced

2023: 28 importers from 12 countries
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Capstone - Europe

P A U L  M O L L E M A N  &  M A R C O  T I G G E L M A N J U L .  2 0 ,  2 0 2 3

2021/2023

• 1300+ students (level 1-3)

• 8 certified educators, 9 countries

• 80+ brands featured in 50+ classes 

2023/2024

• Extending to France, Israel & Baltics

• 40+ classes planned

• Update wine selection
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CaliforniaLive
• Financial support importers + visiting winemakers (live & 

virtual)

• 30+ importer events

• 2500+ trade reached

• 60+ brands featured

• Time frame focus Feb/March 2024

• This sells your wine!

P A U L  M O L L E M A N  &  M A R C O  T I G G E L M A N J U L .  2 0 ,  2 0 2 3
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SommSessions
• Sponsor 9 European sommelier associations

• 2500+ sommeliers reached

• Sommelier competitions

• California Masterclasses for 500+ somms

• Focus 23/24 Central Coast 

• Newsletters

• Capstone training

• California Wine Weeks

P A U L  M O L L E M A N  &  M A R C O  T I G G E L M A N J U L .  2 0 ,  2 0 2 3
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California Wine Weeks
• Restaurant promotion in 13 countries

• Financial support for 200+ restaurants

• 75+ brands promoted 

• 2 mio people reached with social media campaign

• Runner-up Drinks Business Awards 2023 “Social Media 
Campaign: “The judges award a commendation for 
this campaign that targeted the on-trade and used 
social media ‘ambassadors’ to create their own 
content, driving more than 13,000 unique users to the 
California Wine Weeks web page.

• 2024: Build quality of wine lists 

P A U L  M O L L E M A N  &  M A R C O  T I G G E L M A N J U L .  2 0 ,  2 0 2 3
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Paul & Marco


