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PROBLEM TO SOLVE

What is the most strategic way to
keep California Wines top of mind
with Trade and Consumers without
holding our EUREKA event?



OBJECTIVES OF EUREKA cATiFoRRIA
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THE SOLUTION : oy

VANCOUVER

INTERNATIONAL

WINE FESTIVAL
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CHALLENGES TO OVERCOME eCn
How does CALIFORNIA?

BUILD BUZZ
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What did we do? California in DA HOUSE!
WINE AND TACO MINGLER Younger Audiences Sip up and Take Note!!
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CALIFORNIA EDU-TAINMENT! cATiForIA

Blockbuster Consumer
and Trade Seminars

with Elaine Chukan Brown
and DJ Kearney:
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CALIFORNIA WINES TAKE OVER . o112 1
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STANDOUT REGION OF THE FESTIVAL"

/ 4,500 Samples in 3 days
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